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Abstract:
This article analyzes the current situation of the dissemination of slow-variety
programs and discusses the existing problems while proposing strategies for
optimizing their dissemination. In the introduction, the definition and characteristics
of slow-variety programs are presented, and the research purpose of this article is
stated. In the first part, the current situation and development trends of domestic slow-
variety programs are elaborated, and a comparison is made between their popularity
and viewership on media platforms. The second part discusses the problems in the
dissemination of slow-variety programs, including the collision between audience
viewing habits and the Internet era, the cautious attitude of advertisers and investors
towards slow-variety programs, and the allocation of media resources. In the third part,
strategies for optimizing the dissemination of slow-variety programs are proposed,
including strengthening creative ideas and production, adopting multi-channel
dissemination and social media marketing, establishing differentiated brand image,
and collaborating closely with advertisers and investors. Finally, the conclusion
summarizes the entire article and points out that the dissemination of slow-variety
programs still faces challenges but has the potential for better development through
strategic optimization.
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1. Introduction
As an emerging form of entertainment, slow-variety programs have rapidly gained

popularity among audiences in recent years. These programs focus on in-depth
exploration, emotional resonance, and enjoyable viewing experiences, bringing
audiences warmer, closer, and more authentic feelings through real-life scenarios and
natural storylines. However, as slow-variety programs continue to flourish, we also
face some challenges and issues in their dissemination. This article will analyze the
current situation of slow-variety program dissemination, including the definition and
characteristics, domestic status and development trends, and a comparison of
popularity and viewership rates. It aims to explore the problems in the dissemination
of slow-variety programs. We will discuss the collision between audience viewing
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habits and the Internet era, the cautious attitude of advertisers and investors, as well as
the disparities in media resource allocation between popular variety shows and slow-
variety programs. Additionally, this article will propose strategies for optimizing the
dissemination of slow-variety programs, with the goal of promoting their development
and enhancing their influence and market competitiveness in the media industry. By
conducting in-depth research on the current situation and issues in slow-variety
program dissemination, along with proposing corresponding optimization strategies,
we hope to further advance the development of slow-variety programs and facilitate
their sustainable growth in the entertainment industry. This study will also provide
valuable references and insights for professionals and academia in related industries,
contributing to the positive development of slow-variety program dissemination.

2. The Current Situation of the Dissemination of Slow Variety
Programs

2.1. Definition and characteristics of slow variety programs
Slow variety programs are a emerging form of entertainment that differs from

traditional variety shows. They are based on real-life scenarios and emotions,
documenting and showcasing the details and emotional experiences of people's daily
lives to convey warmth, authenticity, and emotional resonance to the audience. Unlike
traditional variety shows that pursue instant effects and entertainment, slow variety
programs emphasize the observation and appreciation of life, using genuine emotional
expressions and filming techniques to tell the stories of ordinary people. The
characteristics of slow variety programs are mainly reflected in several aspects. Firstly,
they are set against the backdrop of everyday life, presenting the real-life situations
and emotional experiences of people. In contrast to traditional variety shows that
focus on celebrity guests and extravagant settings, slow variety programs pay more
attention to the stories and emotions of ordinary people. For example, the daily lives
of families, the affection between the elderly and children, and the friendships among
friends. These detailed life scenes and emotional expressions make it easier for the
audience to resonate emotionally. Secondly, slow variety programs emphasize
emotional experiences and empathy. By showcasing genuine emotional states and
stories, slow variety programs can evoke emotional resonance in the audience,
enabling them to experience empathy while watching the show. The audience is not
just passive bystanders, but can emotionally resonate with the plot and characters in
the program. This sense of empathy not only allows the audience to gain a deeper
understanding and experience of various emotions in life, but also provides them with
emotional comfort and enlightenment. Thirdly, slow variety programs pursue
authenticity and depth. Unlike the lighthearted entertainment and fast pace of
traditional variety shows, slow variety programs focus more on the observation and
contemplation of life, presenting a more realistic and profound depiction. Through
portraying the inner worlds of characters and showcasing changes in emotions, these
programs immerse the audience in a world that is more closely connected to real life
and filled with emotional tension. Finally, slow variety programs emphasize
authenticity and emotional purity. They avoid excessive manufacturing and deliberate
hype, placing a stronger emphasis on the genuine display of emotions and human
nature. Slow variety programs usually rely on authentic stories and genuine emotions
to move the audience, allowing them to feel the warmth and beauty of life. In
conclusion, slow variety programs are a form of entertainment that is grounded in real
life, prioritizing emotional resonance and profound expression. By capturing and
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showcasing the details and emotions of people's lives, they evoke deep emotional
resonance within the audience and provide them with more room for reflection and
spiritual fulfillment.

2.2. Reasons for the rise and audience growth of domestic slow variety programs
In recent years, slow variety shows have rapidly emerged in China and have

attracted an increasing number of viewers. This phenomenon can be attributed to
several factors. Firstly, the tastes of Chinese audiences for entertainment programs
have gradually changed, with more and more people seeking real, high-quality, and
in-depth content. Slow variety shows combine everyday details with human emotions,
allowing viewers to experience the authenticity and warmth of life while being
entertained. Secondly, the rise of slow variety shows is closely related to the
popularity of social media and changes in the way content is disseminated. Through
the widespread use of social media, viewers can share program content, engage in
discussions, and express their views on various platforms at any time. This
interactivity not only enhances the audience's sense of participation but also brings
greater exposure and word-of-mouth effects to slow variety shows. The sharing and
recommendations among viewers further expand the range of audience. In addition,
slow variety shows focus on emotional resonance and are highly beloved by the
audience. These shows are characterized by warmth, touching moments, and
authenticity. By telling the stories of ordinary people, conveying positive energy and
warmth, they evoke emotional resonance among a wide range of viewers. This
emotional resonance not only allows viewers to experience a common emotional
journey in entertainment but also strengthens their love and support for slow variety
shows. Furthermore, the innovation in program production is another reason for the
growth of the audience for slow variety shows in China. Slow variety shows combine
real-life recordings with the participation of celebrity guests. Through various forms
of production, these shows seek emotional connections and resonance with the
audience. At the same time, they showcase the true face of social practices and the
ordinary lives of people, not only allowing viewers to gain more insights into daily
life but also demonstrating the efforts and emotional dedication behind the shows. In
conclusion, the rise and increasing audience for slow variety shows in China are the
result of multiple factors. The audience's demand for real, high-quality, and in-depth
content drives the popularity of slow variety shows. The popularity of social media
and changes in content dissemination provide a broader platform for their distribution.
Emotional resonance and innovative program production enhance the audience's sense
of participation and love. As time goes on, slow variety shows in China are expected
to continue thriving in the entertainment market.

2.3. Current situation and development trend of domestic slow variety programs
In China, slow-variety programs are gradually becoming a hot trend in the media

industry and exhibiting rapid growth. In recent years, an increasing number of
production companies have started investing in slow-variety program productions and
have launched many highly anticipated works. These programs, characterized by their
use of authentic life scenarios and natural storylines, deep exploration, and emotional
resonance, have attracted a large audience following. Slow-variety programs have
also gained widespread attention and recognition on media platforms. Their
viewership ratings continue to rise, and audience engagement is steadily increasing.
This reflects the enthusiasm and fervor of audiences for slow-variety programs as well
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as their desire for in-depth exploration and genuine emotions.The popularity of slow-
variety programs has prompted more production companies and platforms to invest in
and promote this genre, further driving its development. In the future, it is expected
that slow-variety programs will continue to maintain a rapid growth momentum. As
the audience's demand for depth, closeness, and authenticity increases, slow-variety
programs are expected to fill the void that traditional variety shows cannot satisfy.
Production companies will focus more on innovation and quality, continuously
exploring unique stories and perspectives to captivate a larger
audience.Simultaneously, with the rise and development of digital media platforms,
slow-variety programs will have more avenues for dissemination and more
touchpoints with the audience, further expanding their reach and influence. In
summary, the domestic slow-variety program industry is currently in a phase of rapid
development and shows vast prospects for the future. With the audience's pursuit of
depth and authenticity, along with the continuous growth of digital media platforms,
slow-variety programs will play an increasingly important role in the Chinese media
industry [2].

2.4. Slow-variety programs on media platforms are gaining popularity and
comparably higher viewership ratings
Slow-variety programs on media platforms are becoming increasingly popular, and

they demonstrate a difference in viewership ratings compared to traditional variety
shows. Slow-variety programs have attracted a significant amount of attention from
audiences through their emphasis on deep exploration and emotional resonance.
While they may not achieve the same level of viewership ratings as traditional variety
shows, this does not imply that they are less popular. Traditional variety shows often
rely on star appeal and fast-paced content to attract viewers, making them more
competitive in terms of ratings. However, the performance of slow-variety programs
in viewership ratings does not diminish their high level of popularity. Compared to
programs that solely pursue instant high ratings, slow-variety programs focus more on
deep exploration and emotional resonance, paying greater attention to viewers' long-
term viewing experience. They possess certain advantages in cultivating viewer
loyalty and fan base. As audiences develop diverse tastes and a growing demand for
higher-quality content, the popularity of slow-variety programs on media platforms is
gradually increasing. While they may not have the advantages of star power and fast
pacing in terms of ratings, slow-variety programs are able to attract audience attention
and support through authentic life scenarios, emotional resonance, and excellent
content quality. The rising popularity of these programs also reflects the audience's
pursuit of shows that offer depth and emotional resonance, indicating significant
potential for the future development of slow-variety programs.

3. Problems in the Dissemination of Slow Variety Shows

3.1. Collision between audience viewing habits and the Internet era
During the dissemination of slow-variety programs, there is a clash between

audience viewing habits and the internet era. With the rapid development of the
internet and new media, audiences have undergone significant changes in their ways
and habits of accessing information. This presents some challenges for traditional
slow-variety programs. On one hand, the internet era emphasizes the quick acquisition
of information and fragmented reading. Audiences have more diverse and fragmented
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demands for content. They are accustomed to obtaining entertainment content through
short videos, short articles, or quick information on social media. They may lack
patience for longer viewing and deep thinking. Slow-variety programs typically have
longer duration and in-depth content, which does not fully align with the fast-paced
and fragmented habits of information consumption, potentially leading to audience
attrition. On the other hand, the change in audience viewing habits has also brought
about the issue of content fragmentation. In the internet era, audiences are surrounded
by a plethora of content options, and they prefer to make choices and selections based
on their personal interests. This means that slow-variety programs need to compete
with various other types of content in internet dissemination. They need to provide
unique and compelling content to attract audience attention.

3.2. Advertisers’ and investors’ wait-and-see attitude towards slow variety shows
In the dissemination of slow-variety programs, the cautious attitude of advertisers

and investors towards this type of program is an existing issue. Compared to
traditional variety shows, slow-variety programs may face some challenges in terms
of commercialization. Firstly, slow-variety programs typically focus on in-depth
exploration and emotional resonance, different from the fast-paced and high-energy
nature of traditional variety shows. This means that the audience base for slow-variety
programs may be relatively small and more niche, making it relatively difficult to
attract the attention and interest of advertisers and investors. They tend to prefer
programs that can reach a wider audience and have broader revenue potential.
Secondly, slow-variety programs often require higher production costs and time
investment, such as on-location shooting, production crew, and post-production
requirements. This poses certain risks and pressures for advertisers and investors,
especially for programs that have not yet established a good reputation [3]. However,
despite these cautious attitudes, slow-variety programs also have some potential
advantages that can attract the attention of advertisers and investors. Firstly, slow-
variety programs focus on in-depth content, which is more likely to attract a loyal fan
base and generate word-of-mouth effects, benefiting brand promotion and image
shaping. Secondly, slow-variety programs are often closer to real life, providing more
opportunities to organically integrate products and brands into the program, creating a
more natural advertising effect.

3.3. The problem of media resource allocation: the gap between popular and slow
variety shows
In the dissemination of slow-variety programs, there is an issue with media resource

allocation, especially in comparison to popular variety shows. Popular variety shows
often have a wide audience base and high exposure, attracting a large amount of
media attention and resource support. These programs often receive more publicity
coverage, special features, and opportunities to participate in various variety shows
and entertainment programs, further enhancing their fame and influence. In contrast,
slow-variety programs may face challenges in terms of having limited media
resources due to their relatively small audience and lower viewer stickiness. Despite
the emphasis of slow-variety programs on depth, authenticity, and emotional
resonance, their exposure and attention in the media are relatively low due to the lack
of sufficient promotion and publicity. This disparity in media resource allocation may
restrict the visibility and influence of slow-variety programs, limiting their
opportunities for communication and development. For production companies and
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relevant organizations, how to increase the exposure and media attention of slow-
variety programs is an important issue to address.

4. Strategies for Optimizing the Communication of Slow Variety
Shows

4.1. Strengthening program creativity and production
To optimize the dissemination strategy of slow-variety programs, it is first

necessary to strengthen the creativity and production of the shows, making them
unique and of high quality. In terms of program creativity, the production companies
should focus on exploring novel and attractive themes and storylines. The advantage
of slow-variety programs lies in their ability to delve into depth and emotional
resonance, so the production companies should select topics that can resonate with the
audience and touch their emotions through genuine and simple storytelling. Creating
content that sparks discussions and sharing will increase audience engagement with
the program. At the same time, the production companies should also focus on the
quality of the shows. Slow-variety programs often require more production time and
effort to maintain a high standard of quality during filming, editing, and post-
production. By using advanced equipment and technology, they can create visual and
auditory enjoyment to enhance the viewing experience for the audience. In addition, it
is also important to select suitable hosts or celebrity guests for the program. Their
charm and attractiveness have a significant impact on the program's dissemination and
audience attraction. By choosing hosts or celebrity guests who align with the
program’s theme and style, the program’s attention and exposure can be increased.
Strengthening the creativity and production of the program will not only enhance its
quality but also increase audience interest and engagement. This will help slow-
variety programs attract more attention and support during the dissemination process,
thereby improving their visibility and influence [4].

4.2. Multi-Channel Communications and Social Media Marketing
Multichannel dissemination and social media marketing are crucial means to

optimize the promotion of slow-variety programs. Firstly, production companies
should make full use of various channels for program dissemination. Traditional
media such as television, radio, and newspapers still have a certain level of influence.
By collaborating with these media outlets, they can conduct promotional coverage and
build anticipation before the program’s broadcast, thereby increasing audience
awareness. Moreover, production companies should closely follow the development
of the internet and new media platforms, utilizing video streaming websites, social
media, and streaming platforms for online program dissemination. These channels
provide more exposure opportunities and attract a wider range of audience. Secondly,
social media marketing plays a crucial role in the dissemination of slow-variety
programs. Social media platforms such as Weibo, WeChat, Douyin (TikTok), and
Instagram have a large user base and strong social influence. Production companies
can generate audience interest and engagement by regularly releasing program teasers,
behind-the-scenes stories, and other related content [4]. By interacting with fans,
responding to comments and attention, they can establish a solid fan base, promoting
program dissemination and promotion. In addition, social sharing on social media is
also vital. Production companies can encourage viewers to share exciting clips and
post-viewing experiences on social media platforms. They can also organize online
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interactive activities such as voting, Q&A sessions, and topic discussions to further
expand the program’s influence and word-of-mouth on social networks. In conclusion,
multichannel dissemination and social media marketing provide wider opportunities
for slow-variety programs’ promotion and more efficient ways of advertising.
Production companies should flexibly utilize different communication channels and
social media platforms according to the program’s characteristics and audience
preferences. By attracting audience attention, engaging in interactions, and
strengthening the program's dissemination and impact [5].

4.3. Establish a differentiated brand image to enhance audience identification
To optimize the dissemination strategy of slow-variety programs, establishing a

differentiated brand image is essential. A unique and distinct brand image can attract
and retain viewers, increasing their sense of identification with the program. Firstly,
production companies need to clarify the core characteristics and uniqueness of the
slow-variety program. This may involve innovation and differentiation in terms of
themes, styles, and content formats. For example, exploring non-mainstream topics or
storylines, or using a unique filming and editing style can set the program apart from
other variety shows. With these differentiated features, production companies can
attract a larger audience with similar interests and aesthetic preferences. Secondly,
attention should be given to brand image building and communication. This includes
the design of program names, logos, and posters, as well as the consistency of visual
and audio elements related to the brand image. Through a unified brand image,
production companies can establish a unique image and perception of the slow-variety
program in the audience’s mind, forming brand recognition. In terms of brand
communication, production companies can utilize various channels and media for
promotion and marketing. Social media platforms are one of the most direct and
effective channels for dissemination. Production companies can increase brand
exposure and fan engagement by releasing high-quality promotional content,
interacting with fans, and inviting celebrity guests. Additionally, collaborations with
the media, PR activities, and partnerships with stakeholders in related fields are
important means of enhancing brand awareness and identification. By establishing a
differentiated brand image and increasing audience identification through multi-
channel dissemination and marketing strategies, slow-variety programs can stand out
in the competitive entertainment market. Viewers will find it easier to emotionally
connect with the program, leading to increased loyalty and active participation in
sharing and promotion [6].

4.4. Collaborate closely with advertisers and investors to jointly promote.
By collaborating with advertisers and investors, slow-variety programs can be

jointly promoted, increasing their visibility and exposure. Firstly, production
companies can partner with advertisers to integrate suitable and natural advertising
content within the program. By selecting advertising brands and products that are
relevant to the themes of the slow-variety program, production companies can
incorporate product placements and brand promotions during the program, increasing
the exposure for advertisers while also providing economic support for the program.
Secondly, collaboration with investors can provide greater resource support and
partnership opportunities. Investors can help provide financial support for production,
promotion, and marketing activities. Furthermore, investors often have abundant
resources and channels, which can provide more development opportunities for slow-
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variety programs, such as offline events, promotional activities, and media
collaborations. Through close collaboration with investors, production companies can
jointly plan and promote the development and dissemination of the program [7]. By
closely collaborating with advertisers and investors, production companies can gain
more resource support and promotional channels. At the same time, this collaboration
can also bring broader exposure and returns for advertisers and investors. Establishing
long-term and stable partnerships, production companies and all parties involved can
share the success and impact of the program, creating a win-win situation. In
conclusion, close collaboration with advertisers and investors provides crucial support
and opportunities for the dissemination of slow-variety programs. Production
companies can promote products through partnerships with advertisers and achieve
resource sharing and cooperative promotion through collaborations with investors,
working together to promote the dissemination and development of slow-variety
programs [10].

5. Conclusions
The dissemination and optimization strategies of domestic slow-variety programs

have become a highly discussed topic in the entertainment industry. With their unique
style and in-depth exploration of content, slow-variety programs have garnered
significant attention and admiration from a large audience. However, in a fiercely
competitive market environment, maintaining program competitiveness and attracting
more viewers require proactive measures and corresponding dissemination and
optimization strategies from production teams. First and foremost, enhancing program
creativity and production is crucial when optimizing the dissemination strategies of
slow-variety programs. Production teams should continuously pursue innovation and
select themes and storylines that resonate with the audience. Additionally, emphasis
should be placed on the quality of program production, utilizing advanced equipment
and technology to enhance the viewers' viewing experience. Secondly, multi-channel
dissemination and social media marketing are key strategies for optimizing the
dissemination of slow-variety programs. Production teams should make full use of
various communication channels, including traditional media and online platforms, to
increase program exposure through collaborations with media outlets and engagement
on social media. Social media platforms serve as important tools for promotion and
interaction, allowing production teams to increase audience engagement by sharing
content, interacting with fans, and organizing interactive activities. Moreover,
establishing a differentiated brand image and collaborating closely with advertisers
and investors are effective strategies for facilitating the dissemination of slow-variety
programs. Through a unique brand image, production teams can attract audience
attention and enhance their sense of identification. Collaboration with advertisers and
investors provides resource support and promotional channels for the program,
creating a mutually beneficial cycle that drives program dissemination. In summary,
the dissemination and optimization strategies of domestic slow-variety programs
require considerations of program creativity and production, multi-channel
dissemination and social media marketing, establishment of differentiated brand
image, and collaboration with advertisers and investors. Production teams should
continuously explore innovations, enhance program quality and attractiveness, and
flexibly utilize various dissemination methods and cooperation opportunities to
increase program exposure and influence. This will contribute to greater success of
domestic slow-variety programs in the entertainment industry, fulfilling the audience's
demand for high-quality content.
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